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FOR LEASE: 5,000 - 100,000 SF - Flexible Configuration

LEASE RATE: Negotiable - Contact Agents 

T.I. ALLOWANCE: Negotiable - Dependent Upon Term

LOT SIZE: 34.86 Acres

PARCEL NUMBERS: R1214320300, R1214320400, R1214320200

ZONING: BC - Community Business

ACCESS: Signalized Access - Caldwell Blvd & Cassia 

YEAR REMODELED: 2021 - Facade and Parking Lot 

PARKING: ±2,655 Stalls

PROPOSED USES: Big & Small Box Retail, Restaurant, Office 

LOCKBOX: No, Contact Agents to Schedule Tours

LISTING DETAILS

FLY-OVER VIDEOFLY-OVER VIDEO
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FLEXIBLE SPACE OPTIONS

MAJOR REMODEL / REDEVELOPMENT

288 NEW ON-SITE RESIDENTIAL UNITS 
CLICK HERE FOR AERIAL FOOTAGE

NATIONAL ANCHOR TENANTS

INCREASING TENANT DEMAND

STRONG RETAIL SYNERGY

T.I. ALLOWANCE NEGOTIABLE 

EXCELLENT VISIBILITY & TRAFFIC COUNTS

EASY ACCESS IN & OUT OF SITE

BEST RETAIL INTERSECTION IN THE COUNTY

JUST OFF INTERSTATE 84 AT EXIT 33

INTERIOR & EXTERIOR BUILDING SIGNAGE

POTENTIAL MONUMENT SIGNAGE

ABUNDANCE OF ON-SITE PARKING

GRADE-LEVEL ROLL-UP DOORS

THE DEVELOPMENT DRAWS SHOPPERS 
FROM SURROUNDING CITIES

EXPLOSIVE POPULATION GROWTH

CITY & COUNTY PROMOTES GROWTH

84
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LISTING HIGHLIGHTS

https://youtu.be/npPfi_mkwm0


4
,8

75
 S

F
4

,8
75

 S
F

288 APARTMENTS

5,000 to 5,000 to 
100,000 SF100,000 SF

CALDWELL BLVD - 34,000 ADTCALDWELL BLVD - 34,000 ADT

CASSIA ST

CASSIA ST

21,370 SF21,370 SF
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Coming Soon
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288 NEW ON-SITE RESIDENTIAL UNITS 



Google Map - Click Here to ViewGoogle Map - Click Here to View
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  OFF INTERSTATE 84 BETWEEN EXITS 33 & 35
  SURROUNDED BY RETAIL & RESTAURANTS
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DISTRICT 208

https://maps.app.goo.gl/9GVkoLPRTTmiQhhg8
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1, 3 & 5 MILE DEMOGRAPHICS

5 MILE SNAPSHOT 

163,057
POPULATION

55,423
HOUSEHOLDS

$71,147
MEDIAN HH INCOME

$86,803
AVERAGE HH INCOME

49,342
DAYTIME POPULATION

U.S. Census Bureau. Esri forecasts for 2024 and 2029. Esri converted Census 2010 into 2020 geography and Census 2020 data.

In the identif ied area, the current year population is 
163,057. In 2020, the Census count in the area was 139,822. 

The rate of change since 2020 was 3.68% annually. The 
f ive-year projection for the population in the area is 

183,055 representing a change of 2.34% annually from
2024 to 2029.

The household count in this area has changed from 
47,398 in 2020 to 55,423 in the current year, a change of 
3.75% annually. The f ive-year projection of households is 
62,608, a change of 2.47% annually from the current year 
total. Average household size is currently 2.90, compared 

to 2.90 in the year 2020. The number of families in the 
current year is 39,717 in the specif ied area.
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Executive Summary
1509 Caldwell Blvd, Nampa, Idaho, 83651 2 Prepared by Esri
1509 Caldwell Blvd, Nampa, Idaho, 83651 Latitude: 43.60189
Rings: 1, 3, 5 mile radii Longitude: -116.60039

1 mile 3 miles 5 miles
Mortgage Income

2024 Percent of Income for Mortgage 28.4% 36.7% 35.7%
Median Household Income

2024 Median Household Income $56,880 $69,307 $71,147
2029 Median Household Income $63,123 $78,195 $80,081
2024-2029 Annual Rate 2.10% 2.44% 2.39%

Average Household Income

2024 Average Household Income $67,812 $83,922 $86,803
2029 Average Household Income $77,208 $97,283 $101,673
2024-2029 Annual Rate 2.63% 3.00% 3.21%

Per Capita Income

2024 Per Capita Income $27,102 $28,890 $29,546
2029 Per Capita Income $30,989 $33,695 $34,829
2024-2029 Annual Rate 2.72% 3.12% 3.34%

GINI Index

2024 Gini Index 34.1 34.6 35.2
Households by Income

Current median household income is $71,147 in the area, compared to $79,068 for all U.S. households. Median household income is
projected to be $80,081 in five years, compared to $91,442 all U.S. households.

Current average household income is $86,803 in this area, compared to $113,185 for all U.S. households.  Average household income is
projected to be $101,673 in five years, compared to $130,581 for all U.S. households.

Current per capita income is $29,546 in the area, compared to the U.S. per capita income of $43,829.  The per capita income is projected to
be $34,829 in five years, compared to $51,203 for all U.S. households.
Housing

2024 Housing Affordability Index 90 70 72
2010 Total Housing Units 2,689 18,362 40,997

2010 Owner Occupied Housing Units 1,710 11,025 25,094
2010 Renter Occupied Housing Units 723 5,655 12,295
2010 Vacant Housing Units 256 1,681 3,609

2020 Total Housing Units 3,310 21,741 49,139
2020 Owner Occupied Housing Units 2,114 14,534 32,981
2020 Renter Occupied Housing Units 1,073 6,438 14,417
2020 Vacant Housing Units 130 759 1,777

2024 Total Housing Units 3,972 25,482 57,419
2024 Owner Occupied Housing Units 2,693 17,781 40,823
2024 Renter Occupied Housing Units 1,118 6,825 14,600
2024 Vacant Housing Units 161 876 1,996

2029 Total Housing Units 4,500 28,205 64,760
2029 Owner Occupied Housing Units 3,022 20,201 47,574
2029 Renter Occupied Housing Units 1,333 7,127 15,034
2029 Vacant Housing Units 145 877 2,152

Socioeconomic Status Index

2024 Socioeconomic Status Index 45.2 47.8 47.3

Currently, 71.1% of the 57,419 housing units in the area are owner occupied; 25.4%, renter occupied; and 3.5% are vacant. Currently, in
the U.S., 57.9% of the housing units in the area are owner occupied; 32.1% are renter occupied; and 10.0% are vacant. In 2020, there
were 49,139 housing units in the area and 3.6% vacant housing units.  The annual rate of change in housing units since 2020 is 3.73%.
Median home value in the area is $405,631, compared to a median home value of $355,577 for the U.S. In five years, median value is
projected to change by 4.91% annually to $515,450.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2024 and 2029. Esri converted Census 2010 into 2020 geography and Census 2020 data.

October 15, 2024
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1509 Caldwell Blvd, Nampa, Idaho, 83651 2

Prepared by Esri

1509 Caldwell Blvd, Nampa, Idaho, 83651

Latitude: 43.60189

Rings: 1, 3, 5 mile radii

Longitude: -116.60039

1 mile

3 miles

5 miles

Population

2010 Population

5,872

48,470

110,834

2020 Population

7,731

60,793

139,822

2024 Population

9,218

71,179

163,057

2029 Population

10,480

78,478

183,055

2010-2020 Annual Rate

2.79%

2.29%

2.35%

2020-2024 Annual Rate

4.23%

3.78%

3.68%

2024-2029 Annual Rate

2.60%

1.97%

2.34%

2020 Male Population

46.2%

48.9%

49.1%

2020 Female Population

53.8%

51.1%

50.9%

2020 Median Age

39.3

33.3

32.8

2024 Male Population

47.1%

49.7%

50.0%

2024 Female Population

52.9%

50.3%

50.0%

2024 Median Age

38.3

33.9

33.6

In the identified area, the current year population is 163,057. In 2020, the Census count in the area was 139,822.  The rate of change since

2020 was 3.68% annually. The five-year projection for the population in the area is 183,055 representing a change of 2.34% annually from

2024 to 2029. Currently, the population is 50.0% male and 50.0% female. 

Median Age

The median age in this area is 33.6, compared to U.S. median age of 39.3.

Race and Ethnicity

2024 White Alone

68.0%

69.9%

69.9%

2024 Black Alone

1.0%

1.1%

1.0%

2024 American Indian/Alaska Native Alone

1.4%

1.2%

1.2%

2024 Asian Alone

1.2%

1.3%

1.2%

2024 Pacific Isl
ander Alone

0.3%

0.4%

0.4%

2024 Other Race

15.4%

12.6%

13.0%

2024 Two or More Races

12.7%

13.5%

13.3%

2024 Hispanic Origin (Any Race)

31.2%

28.3%

28.7%

Persons of Hispanic origin represent 28.7% of the population in the identified area compared to 19.6% of the U.S. population. Persons of

Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from

different race/ethnic groups, is 69.1 in the identified area, compared to 72.5 for the U.S. as a whole.

Households

2024 Wealth Index

48

62

66

2010 Households

2,433

16,681

37,388

2020 Households

3,187

20,972

47,398

2024 Households

3,811

24,606

55,423

2029 Households

4,355

27,328

62,608

2010-2020 Annual Rate

2.74%

2.32%

2.40%

2020-2024 Annual Rate

4.30%

3.83%

3.75%

2024-2029 Annual Rate

2.70%

2.12%

2.47%

2024  Average Household Size

2.38

2.86

2.90

The household count in this area has changed from 47,398 in 2020 to 55,423 in the current year, a change of 3.75% annually.  The five-year

projection of households is 62,608, a change of 2.47% annually from the current year total.  Average household size is currently 2.90,

compared to 2.90 in the year 2020. The number of families in the current year is 39,717 in the specified area.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50

or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households

within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.

Source: U.S. Census Bureau. Esri forecasts for 2024 and 2029. Esri converted Census 2010 into 2020 geography and Census 2020 data. October 15, 2024
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Retail Demand Outlook

1509 Caldwell Blvd, Nampa, Idaho, 83651 2

Prepared by Esri

1509 Caldwell Blvd, Nampa, Idaho, 83651

Latitude: 43.60189

Ring: 5 mile radius

Longitude: -116.60039

Top Tapestry Segments

Percent

Demographic Summary

2024

2029

Middleburg (4C)

30.3%

Population

163,057

183,055

Up and Coming Families (7A)

26.1%

Households

55,423

62,608

Down the Road (10D)

6.4%

Families

39,717

44,716

Traditional Living (12B)

5.8%

Median Age

33.6

34.9

Heartland Communities (6F)

5.7%

Median Household Income

$71,147

$80,081

2024

2029

Projected

Consumer Spending
Forecasted Demand

Spending Growth

Apparel and Services

$102,459,499

$135,526,858

$33,067,359

Men's

$18,961,658

$25,083,116

$6,121,458

Women's

$34,122,402

$45,087,555

$10,965,153

Children's

$16,878,560

$22,347,227

$5,468,667

Footwear

$21,875,784

$28,947,977

$7,072,193

Watches & Jewelry

$8,595,098

$11,381,112

$2,786,014

Apparel Products and Services (1)

$2,025,998

$2,679,872

$653,874

ComputerComputers and Hardware for Home Use

$11,643,635

$15,402,106

$3,758,471

Portable Memory

$163,505

$216,141

$52,636

Computer Software

$632,336

$835,211

$202,875

Computer Accessories

$967,431

$1,278,763

$311,332

Entertainment & Recreation

$175,243,645

$231,902,289

$56,658,644

Fees and Admissions

$35,527,362

$47,146,641

$11,619,279

Membership Fees for Clubs (2)

$12,642,995

$16,761,161

$4,118,166

Fees for Participant Sports, excl. Trips

$5,961,778

$7,907,970

$1,946,192

Tickets to Theatre/Operas/Concerts

$3,195,430

$4,235,979

$1,040,549

Tickets to Movies

$1,136,954

$1,507,867

$370,913

Tickets to Parks or Museums

$1,712,275

$2,270,697

$558,422

Admission to Sporting Events, excl. Trips

$3,350,186

$4,438,656

$1,088,470

Fees for Recreational Lessons

$7,495,245

$9,981,550

$2,486,305

Dating Services

$32,499

$42,761

$10,262

TV/Video/Audio

$56,556,963

$74,677,179

$18,120,216

Cable and Satellite Television Services

$31,101,804

$41,018,515

$9,916,711

Televisions

$6,729,261

$8,892,387

$2,163,126

Satellite Dishes

$49,872

$65,530

$15,658

VCRs, Video Cameras, and DVD Players

$210,329

$277,810

$67,481

Miscellaneous Video Equipment

$1,285,491

$1,703,258

$417,767

Video Cassettes and DVDs

$238,228

$314,896

$76,668

Video Game Hardware/Accessories

$2,066,333

$2,730,536

$664,203

Video Game Software

$872,847

$1,152,885

$280,038

Rental/Streaming/Downloaded Video

$7,712,255

$10,197,312

$2,485,057

Installation of Televisions

$70,185

$93,165

$22,980

Audio (3)

$6,154,783

$8,144,335

$1,989,552

Rental and Repair of TV/Radio/Sound Equipment

$65,574

$86,550

$20,976

Pets

$42,437,801

$56,112,715

$13,674,914

Toys/Games/Crafts/Hobbies (4)

$7,703,733

$10,185,725

$2,481,992

Recreational Vehicles and Fees (5)

$8,384,324

$11,116,127

$2,731,803

Sports/Recreation/Exercise Equipment (6)

$14,809,230

$19,663,553

$4,854,323

Photo Equipment and Supplies (7)

$2,480,815

$3,284,850

$804,035

Reading (8)

$5,644,810

$7,465,036

$1,820,226

Catered Affairs (9)

$1,698,607

$2,250,463

$551,856

Food

$478,876,257

$633,014,594

$154,138,337

Food at Home

$307,451,114

$406,213,314

$98,762,200

Bakery and Cereal Products

$39,233,670

$51,844,844

$12,611,174

Meats, Poultry, Fish, and Eggs

$66,386,913

$87,681,123

$21,294,210

Dairy Products

$29,027,937

$38,360,383

$9,332,446

Fruits and Vegetables

$60,020,129

$79,331,771

$19,311,642

Snacks and Other Food at Home (10)

$112,782,466

$148,995,194

$36,212,728

Food Away from Home

$171,425,142

$226,801,280

$55,376,138

Alcoholic Beverages

$26,768,147

$35,382,495

$8,614,348

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.October 15, 2024
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Retail Demand Outlook
1509 Caldwell Blvd, Nampa, Idaho, 83651 2

Prepared by Esri

1509 Caldwell Blvd, Nampa, Idaho, 83651

Latitude: 43.60189

Ring: 3 mile radius

Longitude: -116.60039

2024

2029
Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds

$769,246,055
$987,952,324

$218,706,269

Value of Retirement Plans

$2,861,650,225
$3,679,453,991

$817,803,766

Value of Other Financial Assets

$166,210,519
$213,845,622

$47,635,103

Vehicle Loan Amount excluding Interest

$70,124,440
$90,371,953

$20,247,513

Value of Credit Card Debt

$52,904,797
$68,092,263

$15,187,466

Health
Nonprescription Drugs

$3,421,631
$4,406,209

$984,578

Prescription Drugs

$7,436,161
$9,563,830

$2,127,669

Eyeglasses and Contact Lenses

$2,203,917
$2,834,890

$630,973

Home
Mortgage Payment and Basics (11)

$254,712,272
$327,954,997

$73,242,725

Maintenance and Remodeling Services

$87,918,853
$113,155,917

$25,237,064

Maintenance and Remodeling Materials (12)

$16,768,524
$21,606,130

$4,837,606

Utilities, Fuel, and Public Services

$109,105,152
$140,437,577

$31,332,425

Household Furnishings and Equipment

Household Textiles (13)

$2,404,159
$3,095,869

$691,710

Furniture

$18,484,525
$23,800,571

$5,316,046

Rugs

$791,059
$1,017,419

$226,360

Major Appliances (14)

$10,992,606
$14,155,053

$3,162,447

Housewares (15)

$1,980,341
$2,549,532

$569,191

Small Appliances

$1,459,479
$1,879,836

$420,357

Luggage

$383,010

$492,843

$109,833

Telephones and Accessories

$1,823,887
$2,347,487

$523,600

Household OperationsChild Care

$10,349,238
$13,334,661

$2,985,423

Lawn and Garden (16)

$12,752,580
$16,408,357

$3,655,777

Moving/Storage/Freight Express

$2,137,163
$2,749,394

$612,231

Housekeeping Supplies (17)

$16,675,575
$21,472,634

$4,797,059

Insurance
Owners and Renters Insurance

$15,741,793
$20,262,065

$4,520,272

Vehicle Insurance

$40,042,035
$51,570,979

$11,528,944

Life/Other Insurance

$12,328,974
$15,871,655

$3,542,681

Health Insurance

$91,310,227
$117,476,758

$26,166,531

Personal Care Products (18)

$10,273,340
$13,231,600

$2,958,260

School Books (19)

$772,075

$993,815

221,740

Smoking Products

$8,244,858
$10,607,707

$2,362,849

TransportationPayments on Vehicles excluding Leases

$58,158,227
$74,919,218

$16,760,991

Gasoline and Motor Oil

$62,074,864
$79,957,545

$17,882,681

Vehicle Maintenance and Repairs

$27,793,980
$35,790,259

$7,996,279

Travel
Airline Fares

$11,627,919
$14,973,775

$3,345,856

Lodging on Trips

$17,678,796
$22,752,697

$5,073,901

Auto/Truck Rental on Trips

$2,135,472
$2,749,053

$613,581

Food and Drink on Trips

$13,545,813
$17,436,292

$3,890,479

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.

October 15, 2024
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Retail Demand Outlook
1509 Caldwell Blvd, Nampa, Idaho, 83651 2 Prepared by Esri
1509 Caldwell Blvd, Nampa, Idaho, 83651 Latitude: 43.60189
Ring: 3 mile radius Longitude: -116.60039

Top Tapestry Segments Percent Demographic Summary 2024 2029
Middleburg (4C) 27.1% Population 71,179 78,478
Up and Coming Families (7A) 22.3% Households 24,606 27,328
Heartland Communities (6F) 8.9% Families 17,398 19,236
Hometown Heritage (8G) 7.0% Median Age 33.9 35.0
Senior Escapes (9D) 6.8% Median Household Income $69,307 $78,195

2024 2029 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $44,005,969 $56,693,621 $12,687,652
Men's $8,145,604 $10,493,045 $2,347,441
Women's $14,734,580 $18,974,478 $4,239,898
Children's $7,171,338 $9,250,447 $2,079,109
Footwear $9,407,477 $12,126,004 $2,718,527
Watches & Jewelry $3,678,491 $4,730,847 $1,052,356
Apparel Products and Services (1) $868,479 $1,118,800 $250,321

Computer
Computers and Hardware for Home Use $5,033,315 $6,481,084 $1,447,769
Portable Memory $71,075 $91,394 $20,319
Computer Software $273,764 $352,102 $78,338
Computer Accessories $421,456 $542,362 $120,906

Entertainment & Recreation $75,208,956 $96,824,507 $21,615,551
Fees and Admissions $15,184,799 $19,555,281 $4,370,482

Membership Fees for Clubs (2) $5,397,019 $6,947,783 $1,550,764
Fees for Participant Sports, excl. Trips $2,567,494 $3,306,329 $738,835
Tickets to Theatre/Operas/Concerts $1,380,457 $1,776,206 $395,749
Tickets to Movies $490,872 $632,789 $141,917
Tickets to Parks or Museums $735,591 $947,824 $212,233
Admission to Sporting Events, excl. Trips $1,409,450 $1,814,178 $404,728
Fees for Recreational Lessons $3,189,740 $4,111,998 $922,258
Dating Services $14,177 $18,174 $3,997

TV/Video/Audio $24,352,638 $31,342,069 $6,989,431
Cable and Satellite Television Services $13,426,727 $17,268,874 $3,842,147
Televisions $2,902,278 $3,736,954 $834,676
Satellite Dishes $20,787 $26,756 $5,969
VCRs, Video Cameras, and DVD Players $91,512 $117,850 $26,338
Miscellaneous Video Equipment $530,103 $685,584 $155,481
Video Cassettes and DVDs $104,064 $133,925 $29,861
Video Game Hardware/Accessories $887,612 $1,143,941 $256,329
Video Game Software $375,447 $483,285 $107,838
Rental/Streaming/Downloaded Video $3,310,835 $4,264,465 $953,630
Installation of Televisions $30,098 $38,670 $8,572
Audio (3) $2,644,190 $3,404,443 $760,253
Rental and Repair of TV/Radio/Sound Equipment $28,985 $37,323 $8,338

Pets $18,222,572 $23,451,612 $5,229,040
Toys/Games/Crafts/Hobbies (4) $3,306,689 $4,256,581 $949,892
Recreational Vehicles and Fees (5) $3,576,821 $4,606,313 $1,029,492
Sports/Recreation/Exercise Equipment (6) $6,316,466 $8,147,141 $1,830,675
Photo Equipment and Supplies (7) $1,065,355 $1,370,288 $304,933
Reading (8) $2,458,888 $3,162,091 $703,203
Catered Affairs (9) $724,728 $933,131 $208,403

Food $206,239,121 $265,590,926 $59,351,805
Food at Home $132,621,615 $170,747,902 $38,126,287

Bakery and Cereal Products $16,918,521 $21,779,045 $4,860,524
Meats, Poultry, Fish, and Eggs $28,662,674 $36,906,476 $8,243,802
Dairy Products $12,539,066 $16,142,731 $3,603,665
Fruits and Vegetables $25,951,670 $33,410,187 $7,458,517
Snacks and Other Food at Home (10) $48,549,684 $62,509,464 $13,959,780

Food Away from Home $73,617,507 $94,843,024 $21,225,517
Alcoholic Beverages $11,596,986 $14,921,530 $3,324,544

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.

October 15, 2024
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Retail Demand Outlook

1509 Caldwell Blvd, Nampa, Idaho, 83651 2

Prepared by Esri

1509 Caldwell Blvd, Nampa, Idaho, 83651

Latitude: 43.60189

Ring: 1 mile radius

Longitude: -116.60039

2024

2029

Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial

Value of Stocks/Bonds/Mutual Funds

$94,889,291
$122,744,199

$27,854,908

Value of Retirement Plans

$343,278,029
$445,121,755

$101,843,726

Value of Other Financial Assets

$21,697,739
$28,135,701

$6,437,962

Vehicle Loan Amount excluding Interest

$8,535,625
$11,150,562

$2,614,937

Value of Credit Card Debt

$6,562,053
$8,543,206

$1,981,153

Health

Nonprescription Drugs

$463,158

$603,456

$140,298

Prescription Drugs

$965,617
$1,259,562

$293,945

Eyeglasses and Contact Lenses

$277,220

$360,856

$83,636

Home

Mortgage Payment and Basics (11)

$30,741,147
$40,004,590

$9,263,443

Maintenance and Remodeling Services

$10,839,463
$14,082,993

$3,243,530

Maintenance and Remodeling Materials (12)

$2,003,684
$2,617,224

$613,540

Utilities, Fuel, and Public Services

$14,124,168
$18,423,253

$4,299,085

Household Furnishings and Equipment

Household Textiles (13)

$307,020

$400,491

$93,471

Furniture

$2,268,572
$2,955,717

$687,145

Rugs

$97,338

$126,438

$29,100

Major Appliances (14)

$1,404,417
$1,832,060

$427,643

Housewares (15)

$262,929

$342,495

$79,566

Small Appliances

$195,084

$254,805

$59,721

Luggage

$46,966

$61,063

$14,097

Telephones and Accessories

$250,943

$326,631

$75,688

Household Operations

Child Care

$1,106,352
$1,441,197

$334,845

Lawn and Garden (16)

$1,602,997
$2,083,915

$480,918

Moving/Storage/Freight Express

$284,717

$370,496

$85,779

Housekeeping Supplies (17)

$2,243,985
$2,923,934

$679,949

Insurance

Owners and Renters Insurance

$1,954,433
$2,546,948

$592,515

Vehicle Insurance

$5,248,776
$6,850,036

$1,601,260

Life/Other Insurance

$1,524,003
$1,982,487

$458,484

Health Insurance

$11,963,033
$15,567,877

$3,604,844

Personal Care Products (18)

$1,350,675
$1,761,085

$410,410

School Books (19)

$92,779

$121,050

28,271

Smoking Products

$1,130,433
$1,480,936

$350,503

Transportation

Payments on Vehicles excluding Leases

$7,118,215
$9,300,034

$2,181,819

Gasoline and Motor Oil

$8,067,526
$10,540,466

$2,472,940

Vehicle Maintenance and Repairs

$3,640,771
$4,749,650

$1,108,879

Travel

Airline Fares

$1,468,096
$1,906,331

$438,235

Lodging on Trips

$2,170,268
$2,819,281

$649,013

Auto/Truck Rental on Trips

$254,971

$331,670

$76,699

Food and Drink on Trips

$1,691,575
$2,199,458

$507,883

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.

October 15, 2024
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Top Tapestry
 Segments

Percent

Demographic Summary

2024

2029

Senior Esca
pes (9

D)

43.6%

Population

9,218

10,480

Heartla
nd Communitie

s (6
F)

30.8%

Households

3,811

4,355

Up and Coming Fa
milies (7

A)

8.3%

Families

2,403

2,710

Fro
nt Porch

es (8
E)

8.2%

Median Age

38.3

39.1

Metro Fu
sion (1

1C)

7.1%

Median Household Income

$56,880

$63,123

2024

2029

Projected

Consumer S
pending

Forecasted Demand

Spending Growth

Apparel and Services

$5,508,955

$7,191,280

$1,682,325

Men's

$1,019,531

$1,330,063

$310,532

Women's

$1,914,230

$2,497,394

$583,164

Children's

$844,149

$1,106,567

$262,418

Footwear

$1,193,407

$1,558,903

$365,496

Watch
es &

 Jewelry

$427,953

$555,404

$127,451

Apparel Products 
and Servic

es (1
)

$109,684

$142,950

$33,266

Computer

Computers a
nd Hardware for H

ome Use

$634,215

$826,216

$192,001

Portable Memory

$9,321

$12,108

$2,787

Computer S
oftw

are

$34,988

$45,488

$10,500

Computer A
cce

sso
ries

$56,719

$73,725

$17,006

Enterta
inment &

 Recreatio
n

$9,481,749

$12,343,228

$2,861,479

Fees a
nd Admissi

ons

$1,794,429

$2,332,229

$537,800

Membersh
ip Fe

es fo
r C

lubs (2
)

$639,222

$830,060

$190,838

Fees fo
r Partic

ipant Sports,
 excl.

 Trips

$322,128

$418,354

$96,226

Ticke
ts t

o Theatre/Operas/C
oncerts

$172,588

$223,916

$51,328

Ticke
ts t

o Movie
s

$61,601

$80,336

$18,735

Ticke
ts t

o Parks
 or M

useums

$86,904

$113,205

$26,301

Admissi
on to Sportin

g Events, 
excl.

 Trips

$148,904

$194,099

$45,195

Fees fo
r R

ecre
ational Le

sso
ns

$361,261

$469,904

$108,643

Dating Servic
es

$1,821

$2,356

$535

TV/Video/Audio

$3,190,341

$4,156,877

$966,536

Cable and Satellite
 Televisi

on Servic
es

$1,844,371

$2,399,976

$555,605

Televisi
ons

$368,245

$480,165

$111,920

Satellite
 Dishes

$2,667

$3,500

$833

VCRs, V
ideo Cameras, a

nd DVD Players

$12,367

$16,136

$3,769

Misce
llaneous V

ideo Equipment

$57,349

$75,692

$18,343

Video Casse
ttes a

nd DVDs

$14,454

$18,814

$4,360

Video Game Hardware/Acce
sso

ries

$107,082

$140,226

$33,144

Video Game Softw
are

$44,592

$58,279

$13,687

Rental/Streaming/Downloaded Video

$403,820

$527,193

$123,373

Insta
llation of Televisi

ons

$3,391

$4,379

$988

Audio (3
)

$327,769

$426,993

$99,224

Rental and Repair o
f TV/Radio/Sound Equipment

$4,236

$5,522

$1,286

Pets

$2,343,010

$3,048,803

$705,793

Toys/
Games/C

rafts/
Hobbies (4

)

$409,217

$533,736

$124,519

Recre
ational Vehicle

s a
nd Fe

es (5
)

$433,404

$563,789

$130,385

Sports/
Recre

ation/Exercis
e Equipment (6

)

$774,285

$1,010,106

$235,821

Photo Equipment and Supplies (7
)

$124,666

$162,115

$37,449

Reading (8
)

$329,196

$427,160

$97,964

Catered Affairs 
(9)

$83,200

$108,415

$25,215

Food

$26,699,120

$34,807,792

$8,108,672

Food at H
ome

$17,392,622

$22,669,728

$5,277,106

Bakery a
nd Cereal Products

$2,205,689

$2,874,118

$668,429

Meats, 
Poultry

, Fi
sh, and Eggs

$3,797,088

$4,950,214

$1,153,126

Dairy 
Products

$1,660,857

$2,163,647

$502,790

Fru
its 

and Vegetables

$3,408,117

$4,439,656

$1,031,539

Snacks
 and Other Fo

od at H
ome (1

0)

$6,320,871

$8,242,093

$1,921,222

Food Away fr
om Home

$9,306,498

$12,138,064

$2,831,566

Alcoholic B
everages

$1,495,410

$1,944,097

$448,687

Data Note: The Consumer S
pending data is 

household-based and represents t
he amount sp

ent fo
r a product o

r se
rvic

e by a
ll h

ouseholds in
 an area. D

etail m
ay n

ot su
m

to totals d
ue to rounding.  T

his r
eport i

s n
ot a co

mprehensive
 list

 of all co
nsumer sp

ending va
riables th

erefore the va
riables in

 each se
ctio

n may n
ot su

m to totals.

Source: Esri 
forecasts 

for 2024 and 2029; C
onsumer S

pending data are derive
d fro

m the 2021 and 2022 Consumer Expenditure Surve
ys,

 Bureau of La
bor S

tatist
ics.

Octo
ber 15, 2024
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1 ,  3  & 5  MILE DEMOGRAPHICS
CLICK BELOW TO VIEW

RETAIL DEMAND OUTLOOK 
CLICK BELOW TO VIEW
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NAMPA REGIONAL INFORMATION

LOCATION...LOCATION...LOCATION
Nampa is located about 20 miles west of Boise along Interstate 84. Nampa is a principal 
city of the Boise-Nampa Metro area (Idaho’s largest metropolitan area), and is centrally 
and ideally located to reach all western U.S. markets.

Nampa is known for its successful food processing, agribusiness and manufacturing 
companies, but also has attracted a large mix of retail and restaurants. The City of Nampa’s 
targeted industries of food processing, agribusiness, technology and manufacturing 
continue to flourish. Back office/shared services, recreation technology and healthcare 
are industries that are emerging quickly.

The city is located just 400 miles from the seaport terminal of Portland, OR, and 360 
miles Northwest of Salt Lake City, UT. Nampa’s central location allows a market reach to 
over 66 million consumers within a 750-mile radius. The Boise airport is located less than 
20 minutes from Nampa and handles more than 3 million travelers each year.

In Nampa, you will do more than live and work, you will thrive in an environment rich in 
endless natural beauty, local history, culture and economic well-being.

Click here to download the complete City of 
Nampa Overview:
https://bit.ly/4dw6n6M

Highway System

I Nampa is ideally located to reach the large markets of the West.  

From the Pacific Northwest to Southern California and throughout 

the Rocky Mountain region, Nampa is accessible by overnight 

truck delivery.-84 is the major interstate serving the Boise-Nampa 

Metropolitan area, with I-84 branching toward the northeast into 

downtown Boise.  Federal highways 20, 26, 95 and 30, and state 

highways 21, 44 and 55, also serve the region.

Air Service 
Nampa Municipal Airport is a city-owned public airport located in 

Nampa.  It is a general aviation airport used for private, emergency, 

military and industrial aviation and is home to the Warhawk Air 

Museum.  

LOCATION! LOCATION! LOCATION!

NON-STOP FROM  
FLIGHT TIME

BOISE TO     

AIR SERVICE
The Boise Airport (BOI) is located less 

than five miles from downtown Boise 

and handles more than three million 

travelers each year. 
Chicago, IL

3 hrs 19 mins

Dallas, TX

3 hrs 5 mins

Denver, CO

1 hr  45 mins

Houston, TX

3 hrs  7 mins

Las Vegas, NV

1 hr  45 mins

Los Angeles, CA

2 hrs 10 min

Minneapolis, MN

2 hrs 47 mins

Oakland, CA

1 hr  40 mins

Phoenix, AZ

1 hr  54 mins

Portland, OR

1 hr 10 mins

Reno, NV

52 mins

Sacramento, CA

1 hr  36 mins

San Diego, CA

2 hrs 0 mins

San Jose, CA

1 hr  55 mins

San Francisco, CA

1 hr  48 mins

Salt Lake City, UT

1 hr   2 mins

Seattle, WA

1 hr  20 mins

Spokane, WA

59 mins

Boise Airport (BOI) is located approximately 20 miles from Nampa and sees 

more than 3 million travelers each year.  The airport is served by 6 major airlines 

which offer non-stop flights to 17 major cities, including Chicago, Denver, 

Houston, Las Vegas, Los Angeles, Minneapolis, Oakland, Phoenix, Portland, 

Reno, Sacramento, Salt Lake City, San Diego, San Francisco, San Jose, Seattle 

and Spokane. .

 
Public Transportation

ValleyRide provides public bus transportation throughout the Boise Valley and 

Commuteride provides van and carpooling services in the area. 

Rail Service
Union Pacific has a major presence in Nampa, offering acces to their national 

system. 

Nampa Economic Development 

provides confidential and no-cost 

services to companies looking for 

information about Nampa.  Let our 

team put together a detailed analysis 

of our labor pool and demographics, 

and help you find the resources you 

need.
Email us at:  info@cityofnampa.us or

call at:  (208) 468-5430

DEMOGRAPHICS

& QUICK FACTS

POPULATION (MSA) 2019 EST      712,200

Nampa: 102,030 (2019 Estimate, Compass)

LABOR FORCE (MSA)  
          327,098

Nampa: 40,821
UNEMPLOYMENT RATE (MSA) 2.8%

Nampa: 3.4% (ID Dept of Labor, January 2019)

MEDIAN AGE 
(MSA)    

35.6

Nampa: 31.1EDUCATION (NAMPA)

Bachelors Degree or Higher: 19.33%

White Collar Workers: 38%

Blue Collar Workers: 61%

WAGE LEVELS (MSA, BLS 2018)

Median Hourly: $16.47

Mean Hourly: $20.90

Mean Annual: $43,480

Source: GemStateProspector.com

COST OF DOING BUSINESS

Nearly 1/3 Lower than California & 

Washington.  And, no tax on services

COST OF LIVING

89.8% of the national average.  

Average cost of home is 86.5% of 

the national average

NEED A CUSTOM REPORT?

#2 State for Tech Sector Growth
Comptia Cyberstates, 2016

#4 City to Raise a Family
Zumpter, September 2018

#1 Top Performing Economy (Idaho)

Bloomberg, Aug 2017

# 5 City for Economic Con�dence  

Yahoo Finance, Nov 2018

#1 Best Run City  U.S. News, July 2018

ACCOLADES

NATIONAL

Best Kept Secret in the Paci�c Northwest. 

USA Today, Aug 2018

#6 America’s Cheapest States to Live  

CNBC July, 2017

Top State for Job GrowthForbes, February 2016
#1 in the Nation for Employment Growth

U.S. Bureau of Labor Statistics, May 2016#2 Top Up-And-Coming Cities for Recent 

College Grads , Forbes, June 2015

#1 Fastest Growing CityForbes, Feb 2018

01NAMPA OVERVIEW

CITY OF NAMPA, 
READY FOR YOU.
Looking for new opportunities? 

Consider Nampa where great companies grew from an idea to a flourishing 
business with long legacies of success. Companies like Amalgamated Sugar,  
Plexus Corp., Mission Aviation Fellowship, Sorrento Lactalis, and Materne North 
America have made Nampa their homes.
 
Why? 

Nampa has a long history of providing a business friendly atmosphere, low 
operating costs, skilled employees and a great quality of life. Located just 15 
miles from Boise, Nampa brings metropolitan amenities together with a relaxed 
pace of life and true sense of community spirit.

A plethora of post-secondary educational offerings, including Northwest 
Nazarene University and the College of Western Idaho provide new and 
growing companies access to training opportunities, not to mention a large 
pool of trained employees in the Boise Valley market.

The Valley consistently ranks among the 
top 10 locations for business and family 
in the U.S. by the Wall Street Journal, 
Kiplinger’s and Forbes, among others. It 
truly stands out from the other mid-sized 
metros.

We look forward to welcoming you to the 
community

www.whynampa.com
www.cityofnampa.us

Debbie Kling
Mayor of Nampa

#2 State for Tech Sector Growth
Comptia Cyberstates, 2016

#4 City to Raise a Family
Zumpter, September 2018

#1 Top Performing Economy (Idaho)
Bloomberg, Aug 2017

# 5 City for Economic Confidence 
Yahoo Finance, Nov 2018

#1 Best Run City 
U.S. News, July 2018

ACCOLADES
NATIONAL

Running list of these and others: 
bvep.org/facts/national-accolades.aspx

Best Kept Secret in the Pacific Northwest. 
USA Today, Aug 2018

#6 America’s Cheapest States to Live 
CNBC July, 2017

Top State for Job Growth
Forbes, February 2016

#1 in the Nation for Employment Growth
U.S. Bureau of Labor Statistics, May 2016

#2 Top Up-And-Coming Cities for Recent 
College Grads , Forbes, June 2015

#1 Fastest Growing City
Forbes, Feb 2018

WELCOME TO 
NAMPA, IDAHO

“Located in the heart of the Treasure Valley, Nampa, ID. offers plenty 
to those looking for an affordable place to live and work.  The range 
of entertainment options and jobs is as vast as the natural attractions 
that draw thousands of tourists to the area each year for camping, ski-
ing, hiking and river adventures.  Vineyards and wineries near Nampa 
provide romantic excursions throughout the year.  Low cost housing 
and utility costs draw many young professionals and families to Nam-
pa.”
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OPPORTUNITY, MEET AMBITION
The Boise Valley is an ideal setting for companies looking for an affordable, pro-business 
environment and a superior quality of life for current and prospective employees.

What’s more, the Boise Valley hasn’t rested on its laurels, satisfied with the successes of 
the past. It consistently ranks among the top 10 locations for business and family in the 
U.S. by the Wall Street Journal, Kiplinger’s and Forbes, among others.

It truly stands out from the other mid-sized metros. Take a minute to walk through 
the downtown and experience the big city feel and small town friendliness. Become 
immersed in the local adventure opportunities. It’s obvious that the Boise Valley is one-
of-a-kind.

Boise Metro consistently ranks among the top 10 metros for net migration, making it a 
prime destination for relocation. Whether you’re a recent graduate, a young family, or 
anyone seeking a great place to live, Boise offers a good life for all.

Each community in the Boise Metro has a flavor and personality of its own, yet the 
connectivity of the region allows you to live in one and work and play in another without 
sacrificing family time for commute time. We call it the 5-mile lifestyle. From urban 
living in a vibrant downtown to homes nestled in a cozy community surrounded by open 
farmland, there are many ways to live in the Boise Metro.

0.0%
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20.0%

25.0%

30.0%

35.0%

Less than $25,000
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Composite Index Score

Boise
Phoenix

Reno
SLC

103.2
107.3

105.4
109.5Existing Home Price

Ada County: $540,000

Canyon County: $413,250

New Construction

Ada County: $549,800

Canyon County: $429,990

MEDIAN SALES PRICE

COST OF LIVING Housing Average

Rent Average (monthly)

Household Income Distribution

Sources: 
Cost of Living Index conducted by C2ER, Council for Community and Economic Research, Cost of Living data reflects Q2 2024

MLS July 2024
Footnotes: 

*Average housing prices are based on a single-family home newly built and not previously occupied with 4 bedrooms and 2 full baths with

approximate size of 2,400 SF on an 8,000 SF lot.

*Apartment rents are based on a unit that is 950SF – 1,050 SF in size with two bedrooms and 1.5 or 2 baths.

*The cost of living is expressed as a composite index score, based on six weighted categories: housing, utilities, groceries, transportation, health

care and miscellaneous goods or services. A composite score of 100 is the national average, and any score higher than 100 is above average.

Source:  2020 U.S. Census Bureau, decennial redistricting data

5-Year Estimate American Community Survey 2018-2022 County to County Flow

U.S. Census Bureau,  2022 American Community Survey 1-Year Estimates

USA
All Metros Boise Metro

24.24%

5%

2013

BOISE MSA SNAPSHOT

POPULATION824,657 LABOR FORCE431,739 MEDIAN AGE37.9

Metro Area Growth2013-2023

6.62%

5.84%

10%

15%

20%

25%

2015 2017 2019 2021 2023

METRO BREAKDOWN
The Boise Metro has seen significant population growth over the last decade and projected to

surpass 1,000,000 by 2032. Additionally, the age breakdown of the Boise Metro continues to

skew younger than the population of the United States with about two-thirds of the population

under the age of 50. 

Current Population Age Breakdown 2023

Under 20
26.1%

20-34 YearOlds

20.1%

35-49
Year Olds

20.1%

50-64
Year Olds

17.7%

65+
Year Olds

16.1%

WHERE WE ARE
The Boise Valley is located in the Mountain Time Zone and
Southwestern Idaho, providing easy non-stop access to all major
cities on the West Coast, the Pacific Northwest and Intermountain
West. The Boise Metro is home to over 80,000 people and has a labor
force of 400,000+ within a 45-minute drive of Boise. The average
commute time is 22 minutes. 

LOGISTICS
There are 50 motor freight companies serving the Boise Valley,
traveling 5 interstates, 20 U.S. highways, and 30 state highways. More
than 1,600 miles of rail line through Union Pacific and Burlington
Northern Santa Fe provide connection points to Canada, Mexico and
the U.S. These rail lines are aided by the State’s regional line and six
short line railroads. Annually, the rail system transports over 11
million tons of freight.

COMMUTING
The major interstate serving the Boise Valley is I-84, running through
the metro area’s major cities Boise, Meridian, Nampa and Caldwell,
and I-184 branches toward the northeast into downtown Boise. Daily
commutes are easy for the Boise Valley’s population with federal
highways 20, 26, and 30 and state highways 21, 44 and 55 providing
access to communities across the Valley. Valley Regional Transit offers
public transportation options throughout the Boise Valley. 

Sources: 2022 U.S. Census Bureau ACS 1-year, Idaho Department of labor, November Local Area
Unemployment Statistics 12/22/2023, LAUS) Growth projection with 2% annual growth rate

THE BOISE VALLEY

Big ideas grow here as evidenced by a legacy of great American business stories from

Albertsons grocery stores to the J.R. Simplot Company to Micron Technology. 

What’s more, the Boise Valley hasn’t rested on its laurels, satisfied with the successes of the

past. It consistently ranks among the top 10 locations for business and family in the U.S. by

the Wall Street Journal, Kiplinger’s and Forbes, among others. 

The Boise Valley is an ideal setting for companies looking for an affordable, pro-business

environment and a superior quality of life for employees and prospective employees.

It truly stands out from the other mid-sized metros. Take a minute to walk through the

downtown and experience the big city feel and small town friendliness. Become immersed in

the local adventure opportunities. It’s obvious that the Boise Valley is one-of-a-kind.

One of the reasons we chose Boise is that it is the right size for us. It needed to

be large enough that it could support a good sized facility and organization, but

we didn’t want it to be so large that we would get lost. 

-Mark Kinsey, Senior Vice President of Operations, Paylocity

As we were walking downtown and interacting with people, we had the opportunity

to meet with a lot of the business leaders in the community. I was surprised at how

close those networks were. You could tell as a business community they really work

together to help each other be successful. 

REGIONAL OVERVIEW
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BOISE METRO INFORMATION

Click here to download the complete Boise Valley 
Regional Overview:

https://bvep.org/why-boise/

https://bvep.org/
https://bvep.org/
https://bvep.org/
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NATIONAL ACCOLADES 
It’s no news to us – the Boise Metro is a great place to be. We chuckle in agreement when we’re recognized for livability and recreation, and 
welcome visitors to come see what the hype is all about. Most of the time, we just appreciate not being confused with Iowa. Take a look our latest 
recognition. Click the tiles below to view - View All Accolades Here: https://bvep.org/

BOISE METRO INFORMATION

#1 Nampa &  
#7 Meridian Top 

Cities for Economic 
Growth under 250K

Coworking Cafe
July 2024

#3 Meridian,  
#5 Boise, #16 Nampa 
Best Places To Live 

Out West

Livability
July 2024

Top 15 Cities 
for Young 

Professionals

Pheabs
May 2024

Tech Workers  
Ditching big city  

for Boise

Wired
January 2024

#3 Best 
Performing 

Cities

Milken Institute
 2024

Top 25 Metro for 
Economic Growth

Area Development
Q4 2023

#10 Best City 
for Young 

Professionals

Smart Asset
June 2021

Safest Cities 
in America

Smart Asset
April 2021

#5 Best State

US News Report
March 2021

Best-Performing 
Cities

Milken Institute
February 2021

#4 Best Place
to Find a Job

WalletHub
February 2021

Top 5 Metros for 
First Time 

Homebuyers

Move.org
January 2021

#4 Overall On 
Talent Attraction 

Card

Lightcast
2023

#7 Overall 
Cutting Edge Cities 

Boise

WSJ
October 2023

Top 20 Best
 Mid Size City 

in US

HGTV
September 2023

Top 20 
Safest Cities

WalletHub
October 2023

#5 Best 
Performing 

Cities

Milken Institute
2023

Blue Turf 
Biggest Attraction 

for Sports Fans

USA Today
2023

#6 Best Large 
Cities to Start a 

Business

WalletHub
April 2023

Next Great 
Food City

Food & Wine
April 2022

#5 Top 
Emerging

Industrial Markets

CommercialEdge
February 2022

#1 Most
 Promising 

US City

RocketHomes
December 2021

#2 Nampa,  
#3 Meridian Top 
Boomtowns in 

America

Smart Asset
November 2021

#8 Best Places 
for Outdoor 

Enthusiasts to 
Live & Work

Smart Asset
October 2021

https://www.coworkingcafe.com/blog/top-cities-for-economic-growth/
https://livability.com/topics/where-to-live-now/top-25-best-places-to-live-out-west/
https://pheabs.com/guides/top-cities-for-young-professionals-2024/
https://www.wired.com/story/tech-jobs-boise-idaho/
https://milkeninstitute.org/topics/finance/economic-landscape/regional-economic-development
https://www.areadevelopment.com/Leading-Locations/Q4-2023/leading-metro-locations-full-results-2023.shtml
https://smartasset.com/data-studies/best-cities-for-young-professionals-2021
https://smartasset.com/mortgage/safest-cities-in-america-2021
https://www.usnews.com/news/best-states/idaho
https://milkeninstitute.org/reports/best-performing-cities-2021
https://wallethub.com/edu/best-cities-for-jobs/2173
https://www.move.org/affordable-cities-first-time-homeowners/
https://lightcast.io/resources/blog/2023-talent-attraction-scorecard
https://www.wsj.com/tech/best-cities-tech-workers-6dcc3dbb
https://www.hgtv.com/lifestyle/travel/best-mid-size-cities-in-the-united-states-pictures
https://wallethub.com/edu/safest-cities-in-america/41926
https://milkeninstitute.org/content-hub/research-and-reports/research-and-data-tools/best-performing-cities-2023-thriving-changing-economic-landscape
https://10best.usatoday.com/awards/travel/best-attraction-for-sports-fans-2023/
https://www.foxbusiness.com/personal-finance/best-large-us-cities-start-business-2023
https://www.foodandwine.com/travel/best-food-cities
https://www.commercialsearch.com/news/top-5-emerging-industrial-markets/
https://www.rockethomes.com/blog/housing-market/most-promising-us-cities-2022
https://smartasset.com/data-studies/top-boomtowns-in-america-2021
https://smartasset.com/data-studies/best-places-for-outdoor-enthusiasts-2021
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